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THE RESULT/S

2, 093, 591

times the ad was served on Google
Display Network (Impressions)

10,965

Clicks generated for the 10-day

a campaign aiming to drive foot traffic to a 3-DAY Baby campaign (300% higher than
Fair event that they will be participating in. projected clicks)

APRICA PHILIPPINES

THE CLIENT

A top baby brand in Japan, Aprica matches superior

Japanese technology, beautiful design and comfort.

Their product ranges from strollers, car seats, carriers

and other accessories for babies.

THE CHALLENGE

We were tapped by the Aprica Philippines team to run

THE SOLUTION

iManila recommended to run a Google Display

LEARN MORE

Network campaign to maximize the brand's ad budget
and generate relevant clicks and traffic to the blog Siﬂ{:e then, Aprica

article created in the purpose of promoting Aprica Ph|||pp|nes has deCided 10

Aprica
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TURF COMPANY

THE CLIENT

From golf courses, residential and commercial
landscapes to resorts, hospitals and sports fields,

the Turf Company provides end-to-end solutions

designed around the exacting standards of the industry.

THE CHALLENGE

Prior to the campaign, the company is only getting an
average of 3 leads per quarter from their website and a

very low website traffic.

THE SOLUTION

iIManila recommended to run a Google ads campaign to

generate clicks and drive traffic to Turf's website.
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THE RESULT/S

69

LEADS IN 3 MONTHS

(vs. previous average of
3 LEADS PER QUARTER ONLY)
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FLUID SOLUTIONS

THE CHALLENGE

Since the kick off of Fluid Solution’s Search Ads
campaign last October 2018, we have aggregated a
total of 951K clicks, with 1.42M impressions and an

average cost per result of P771.

THE SOLUTION

We have successfully ranked all of their keywords in
the first page of the SERPs, in only 1 year and

maintained their ranking up until today.
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THE RESULT/S

2,900,000

Impressions in 3 months
(262.5% higher than target/KPI)

100,000

Clicks for the entire duration of
the campaign (1,150% higher
than Target/KPI)

Most-shown ads
] [FLLJID SDLUTIDNS] SEM Camp... : @ [FLI_.IID SDLUTIDNS] SEM Campaign -...

Lubricant Cils and Greases | Lubricant
Philippines Supplier | Industrial Lubricant
Solutions

[Ad] fluidsolutions.com ph

Fluid Solutions is the best industrial lubricant supplier
in the Philippines. Inquire now! We supply the best

Ad Impressions Clicks = CTR™
® Enabled 362,314 26,626 7.33%
ALL ADS ALL EXTENSIONS {2710 2

Most-shown ads
® [FLUID SOLUTIONS] SEM Camp... » ® [FLUID SOLUTIONS] SEM Campaign -...

Lubricant Philippines Supplier | Lubricant Qils
and Greases | Industrial Lubricant Solutions
fluidsolutions.com_ph

Fluid Solutions is the best industrial lubricant supplier
in the Philippines. Inquire now!

Ad Impressions Clicks CTR ™
® Enabled 497,974 39,857 8.00%
ALL ADS ALL EXTENSIONS <1/10 2

Most-shown ads
® [FLUID SOLUTIONS] Search Ads FlexxPu... » @ [FLUID SOLUTIONS] FlexxPu...

Hand Sanitizer Machine | Disinfectant
Dispenser | Automatic Alcohol Dispenser

|Ad] fluidsolutions.com.ph

Reduces the exposure to viruses and bacteria with
sensor-driven and contact-less feature. Keep your
employees and customers safe with Hygienize Safety

Ad Impressions Clicks = CTR~
® Enabled 195,606 14,081 7.20%
ALL ADS ALL EXTENSIONS < 3/10 >
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LEADING ENGINE
OIL BRAND FOR
PASSENGER CARS

THE RESULT/S

123k

PAGE LIKES WITHIN A
2-YEAR CAMPAIGN
THE CLIENT ' (from O likes)

A global brand of industrial and automotive

lubricants.

THE CHALLENGE | 5

Under global mandate, their local affiliate was
not allowed to have a local website. To connect AVE. INBOUND MESSAGES
with their Philippine market, they established ' DAILY

a Facebook page to spread awareness for the

brand and encourage dealerships.

THE SOLUTION

iManila created an integrated social media
marketing campaign for them which grew their
page to over 120,000 page likes and an average

of 5 inbound messages daily.
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DELL PHILIPPINES

THE CLIENT

Dell is one of the leading global brands in
providing technology solutions from desktops,
laptops, and tablets, ideal for home and business

use alike.

THE CHALLENGE

In line with Dell's G Series Launch, iManila was
tapped to run social media ad campaigns to
deliver TM reach and 30K additional page likes
within a 30-day period.

THE SOLUTION

iManila recommended to run a Google Display
Network campaign to maximize the brand's ad budget
and generate relevant clicks and traffic to the blog
article created in the purpose of promoting Aprica
products that will be on sale during the Baby Fair
event. We were also tasked to run the ad for only 10-

days.

O

w O

"~ iIMANILA

THE RESULT/S

By strategically planning and
closely monitoring Dell’'s 30-day
campaign, iManila was able to
hit and exceed the brand’s KPI
by delivering a total of:

94K

FACEBOOK PAGE LIKES
(91.44% HIGHER THAN KPD)

1.91M

TOTAL CAMPAIGN REACH
(651% HIGHER THAN KPID)




TILE EXPRESS

THE CLIENT

Tile Express Shop is a direct importer and retailer of floor

and wall tiles, mosaics, subway tiles, sanitary ware and

accessories in the Philippines.

THE CHALLENGE

In line with Tile Express Shop's expansion plans, the
management team wants to run Facebook ads to

promote that the company is open for dealership.

THE SOLUTION

iManila suggested to run lead gen ads on Facebook in

order to promote Tile Express’ dealership campaign.

til

express

THE RESULT/S

450

Total leads generated in three (3)
months

According to client, they
were able to successfully
close two (2) dealership
deals from this campaign.
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Chef’s’ THE RESULT/S

12X

RETURN TO AD SPEND

Classics

Chef’s Classics brings innovation to your
kitchen with cooking equipment born out of

Passion for Global Quality. As the biggest
brand in cookware, we have become a
fixture in every Filipino home.

D s ot WORTH OF ADD-TO-CART VALUE
Catalog Sales - Collaborative Ads

Budget:
30K

Projected Purchases:
50-60 purchases x

Total Purchases by end of Campaign:
700 Purchases

Increase in sales per month
Add-to-cart:

12,060
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THE RESULT/S

12X

RETURN TO AD SPEND

BigasPH is an online Bigas (rice grain)
delivery in the Philippines. They sell

premium and organic rice varieties from
local and indigenous farmers in the country ’ M
Campaign: (First Month)

Conversion Ad WORTH OF ADD-TO-CART VALUE

Budget:
40K

KPI:

50-60 purchases & 600 LP Views
Total Purchases: x

93 Purchases

Landing Page Views: Increase in sales per month
1,800 LP Views
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PRESIDIUM
PHILIPPINES

THE RESULT/S

43K+

FACEBOOK PAGE LIKES FROM 129

THE CLlENT - PAGE LIKES WHEN WE STARTED
A newly established company, Presidium is the THE CAMPAIGN

official distributor of Fluke Industrial Group and Fluke
9.5 K I

The company just launched their new website. They ACQUIRED CLICKS FROM SEM
were looking for ways to boost their brand presence CAMPAIGN (6 MONTHS)

online and maximize traffic acquisitlon.

Calibration products in the Philippines.

THE CHALLENGE

FIRST PAGE GOOGLE SEARCH ENGINE RESULTS FOR

THE SOLUTION THEFOLLOWING KEYWORDS:

iManila created an integrated digital marketing FL UKE DISTRIBUTOR

campaign that utilizes Search Engine Optimization, PHILIPPINES
FLUKE INDUSTRIAL GROUP TOOLS

Search Engine Marketing and Social Media FLUKE AUTHORIZED
DISTRIBUTOR PHILIPPINES
FLUKE DIGITAL MULTIMETER
PRICE PHILIPPINES

FLUKE CALIBRATION
PHILIPPINES

Management strategies.
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JOHNNY AIR PLUS

THE RESULT/S

]

THE CLIENT 48k+

Johnny Air Plus is the new logistics solution

service introduced by Johnny Air, a pioneer in . FACEBOOK PAGE LIKES IN

the Philippine shipping industry. | 3 MONTHS (625% HIGHER THAN
KPID)

THE CHALLENGE

As they are also promoting online shopping -

and shipping from the US to the Philippines, Py 5 K +

the company is looking for ways improve their

presence online. | | AVE. ACQUIRED CLICKS
FROM SEM CAMPAIGN PER

THE SOLUTION

iIManila recommended to run SEQO, SEM and | ': FIRST PAGE GOOGLE SEARCH ENGINE

Facebook campaigns to drive website traffic, ' A A RESULTS FOR THE FOLLOWING KEYWORDS:
increase their visibility on Google SERP and S SHIPPING FROM US TO

create brand awareness and engagement for ¥ PHILIPPINES

Johnny Air Plus. | & a JOHNNY AIR
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Salad with Mushrooms, Tomato
and Tulip Jamonilla

Grew Instagram page following
organically by 96%.

°-10

Receives an average of 5-10

Salad with Mushrooms, Tomato

iInbound leads daily. — and Tulip Jamonilla

1.9-2M

Gets an average of 1.5-2M reach

gvery awareness cdq mpaig M.

M G el | Days before

s .i M A N | L A World Champion in Food Safety )
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InnovWeight

60%

Increased traffic on their Lazada

store by 60%.

20 - 25

Gets an average of 20-25 inbound
messages daily, organically and

paid.

200 - 300k

Receives an average of 200K-300K

video views.
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What's your New year’s resolution
aside from promising to lose weight for
more than 10 years already?

Innovweight Tape Measure

InnovWweight

Create a pl
Get a fixed schedule

Plan your exercise activities

Allot a maximum of 2 hours per day

Bring a friend
You obviously need a
through a

" Healthu-

A A

Jv

i -"\.:Ji:J Store

[
“ Download HealthU+ App for FREE!

InnovWeight

Hello,

Bianca

]
* oogle Play




Lontractubex

_ Contractubex”®

improves the appearance of scars

Contractubex

Contractubex”

Mo eas [T aaieaanes al Acars

700k

Receives an average of 6K-10K organic reach
per post and an average of 700K reach if

boosted.

60k

Gathered around 60K following organically

Contractubex Contractubex

and paid at the end of the campaign. :
Contractubex

10 1 5 e

Contractubex®

- improves the appearenoe of FCATE
.
Contractubox d g ST
Fram—— ndgrussye FCE
N |
- N )
L o

Receives an average of 10-15 inbound

messages daily
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TURMETAB

AVAILABLE IN: TURMERIC WITH PIPERINE

Ef mercury darugl BUTGEEY

NARATLRIGLRD GAMDT AY L AGING BAGD

TURMETAB

TURMERIC WITH PIPERINE

TURMETAB

TURMERIC WITH PIPERINE

TURMETAB

TURMERIC WITH PIPERINE

COMPUTING THE GASTOS FOR THIS YEAR

64k

Grew the Facebook page’s following by 64K
at the end of the campaign, from the initia

1.2K followers at the start of the campaign.

98%

Increased engagement and reach by 98%

compared to the beginning of the campaign. TURME ,, TURMETAB
mmmmL_,. omm B SIGNS OF
BURNOUT
2' | I 1. Exhaustion 3 R
Reaches an average of 2M people every capability

to do work
2. Cynicism or

hating your
job

campaign.
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J LL N\ Jil -' F; ; Fight off cough with Mucotuss!
.r;]"

EXERCISE

" VMIUCOTUSS

ST RELIEF

“MucOTUSS
| Sary S

WINUTE MINUTE
JOGIN FLFI.EE ﬁIT UPS PUSH-UP5

mailable in  [lmercon de 5 5F Generika

14k

Grew Facebook page following by 14K at the (ySEREtIrHahe ) g s ™ K

‘_.
TABLES

VEGE

end of the campaign, from the initial O

followers at the start of the campaign.

8%

. - = R
Increased engagement and reach by 98% - — Everyday Health Tips: w

Y

i gy

EA

compared to the beginning of the campaign.

2M

Reaches an average of 2M people every

" MUCOTUSS

campaign.
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IPMCM

30k - 40k

Receives an average of 30K-40K likes,

comments, and shares per post.

0%

Increased organic engagements by 60% ands

paid reach by 80%.

23k

Grew their Instagram page following

organically to 23K at the end of the

campaign.
-‘ o G
W
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Receives an average of 100K reach every
boost post campaign.

7-10

Receives an average of 7-10 inbound

messages weekly.

23k

Grew the Facebook page’s following by 59K

organically at the end of the campaign, from
the initial 5.7K followers at the start of the
campaign.
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The small amount invested in coaching
during a crisis will pay off in terms
of larger gains.

HA RAVA

HARAVA XEeE

o A C H | M G

EALTHY EATING TIPS
25%

CARBOHYDRATES

Do you want to be more self-aware?
Talk to a Haraya Coach.

Ann Betz and William Arruda

FRUITS # VEGETABLES

PROTEIN

Looking for a key resource speaker
for your next online event?

HARATA

H I N G

whe L au, Tl be frw "

Kolph Clbson

Seeking Clarity?
Let a Haraya Coac
help you.

Your partner
in Self-Discovery

How is your. Team doing?
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LET'S
DISCUSS!

3rd Floor Hanston Building,F.
Ortigas Ave., Pasig City, Philippines

info@imanila.ph
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The information presented in this document is strictly confidential and is a property of iIManila.This presentation
and its contents may not be disclosed, reproduced or redistributed in any way, in whole or in part, without prior
written agreement from iManila. The prospective client will not use or disclose the creative work or ideas
presented, unless and until a mutual written agreement has been determined.




